
A Success Plan for 
Dif� cult Times 
Sunteck Transport Group is a Top 25 manager of transportation 
services. Started in 1997, the company’s gross revenue reached 
$180 million in 2008. � e transportation professionals at Sunteck 
place great value on the customer’s experience, and it shows in 
the results.

� e company’s formula of success is tied to its non-asset business model, and is 
driven by an independent, yet integrated network of branch o�  ces. Sunteck’s unique 
structure enjoys the entrepreneurial spirit of small business owners, empowered 

by the scale and availability of resources at their disposal through 
Sunteck as an exclusive representative. 

Sunteck has more than 50 independent o�  ces located across the U.S. 
and Canada. While its network of freight and logistics professionals 
largely provide services through contracts that Sunteck maintains 
with experienced and quali� ed motor carriers, Sunteck’s well-
positioned owner-operator division can be called upon to ensure that 
the customer’s needs are met. Providing quality, value-added services 
through a versatile and balanced network of sales professionals 
and motor carrier operators has allowed Sunteck to achieve its 
impressive growth rate. 

Sunteck was founded by the company’s president, Harry Wachtel. 
He established Sunteck in 1997 after starting in the business 

with Pioneer. Sunteck was merged with AutoInfo, Inc., a public company, in 2000. 
Wachtel’s plan was to develop a top-tier transportation services organization and—
based on the results so far—he has succeeded.
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As the company continued to achieve impressive results over the next decade, 
Sunteck expanded its executive team to meet the needs of its growing network, 
and to increase the customer’s experience. In January 2007, the company hired 
Mike Williams as chief operating o�  cer. Williams has a legal background as a 
transportation law attorney, and worked in house for a privately-held, non-asset 
transportation company since 1998. Williams joined Bill Wunderlich, chief � nancial 
o�  cer, and Mark Weiss, executive vice president, each having been with Wachtel 
from the beginning. 

Since Williams joined in 2007, Sunteck has added several more professionals to its 
corporate group, which has tracked with the performance results of the company, 
proving once again that, while machines 
move the freight, the industry relies on people 
to plan, perform and succeed. With the 
industry’s accelerating dependence on faster 
technology and information systems, Sunteck 
hired David Less, as chief information o�  cer. 
Russ Dixon, Sunteck’s communications 
and marketing director, joined and began 
implementing the important strategies 
around company branding, marketing, and 
communications. John Cordle is now general 
manager of business services, overseeing 
the company’s core business administration 
departments. Rob Stephens is the newest to 
join the group as senior vice president of sales 
and recruitment. 

Sunteck’s sales and operations o�  ces are 
owned and operated locally, and always 
sta� ed with experienced freight coordinators. With a plan for continued expansion 
of its network, Sunteck’s position as an industry leader provides its clients with a 
diverse and single source provider for its shipping and logistics needs. 

Sunteck’s current service o� erings include truckload, less-than-truckload, 
intermodal, air/expedited, � at bed, heavy haul/over dimensional, disaster relief and 
supplies. Sunteck analysts study each of its clients’ supply chain and logistics needs, 
and can customize one or more complimentary solutions.

Sunteck’s customers are equally diverse, large and small, covering industries such 
as food and grocery, paper and publishing, textiles, government, machinery and 
components parts, and chemicals. As a direct bene� t of its sales and operations 
model, a Sunteck o�  ce is never far away and site visits along with a local presence 
assure clients will have a rewarding business and personal relationship with their 
Sunteck representative.

It is no surprise that Sunteck’s motto is “Achieve Excellence.” 
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